Connecting destinations with

Travelletters Norway's high-value travel market

Travelletters is a Norwegian digital travel magazine and creator
brand reaching adult travellers interested in culture, gastronomy
and local experiences — through search-led editorial content,
community and social storytelling.

Why Norway?

6.97M international holiday trips
NOK 89.5BN on international holidays

NOK 12,800+ average spend per international holiday trip
Source: Statistics Norway (SSB), Travel Survey 2025.

Travelletters reaches adults 45+
who plan trips around culture,
gastronomy and local
experiences. Editorial content is
evergreen and search-led,
designed to generate measurable
interest during the travel-
planning process and remain
discoverable long after a
campaign ends.

Let's grow tourism without ruining what makes a destination worth visiting.
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Audience & website performance

20 000 page views — last 30 days
Avg. engagement time: 2 minutes

Top 3 topics: Hidden gems « Local experiences « Culture &
gastronomy

Core audience: travellers 45+

Travelletters accepts a limited number of destination
partnerships each year. Campaigns are selected based on
audience fit, editorial relevance and the potential to create
genuine travel interest.

Let's grow tourism without ruining what makes a destination worth visiting.
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Distribution and measurements

Reporting & measurement (included)

Awareness Consideration

e Reach
e Video views
e Watch time

e Editorial article sessions
e Engagement time
e Saves [ shares

Intent _
Long-term discovery

e Outbound clicks to
destination e Organic search impressions

e Newsletter clicks* e Search clicks
¢ Article performance over 30/90 days

Trackable campaign links are used where relevant. Newsletter metrics apply when
email distribution is included.

Community (Facebook group)

3 800+ members
High-trust discussion space for adult travellers (45+)

SC]CCth organic RCC] perfomance

=

63.7K views 16.9K views 191K views
Oslo in winter Unique stay - Eagle Nest Things to do in Oslo

Let's grow tourism without ruining what makes a destination worth visiting.
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Proven destination results
Selected paid campaigns

Valencia

Results:
2.405 article views to date

,{t@ 47K campaign views

25K accounts reached

CopANA What worked: First-time visitor positioning combined with
evergreen search content continued generating interest
beyond the campaign window.

Frankfurt + Rheingau

Results:
1.100 article views to date
33K campaign views

_ Germany A_[r} 17K accounts reached
What worked: A two-article structure (feature +
supporting) increased depth, and distribution across
formats kept interest active.

Riga
Results:

711 article views to date
19K campaign views

+ 10K accounts reached
58 o
What worked: A high-intent guide format matched short-

break planning behaviour and converted attention into
clicks.

Let's grow tourism without ruining what makes a destination worth visiting.
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Featured/Published in

Aftenposten - Dagbladet « KK « NTB

Selected paid destination partnerships

Visit Valencia
Visit Frankfurt
Visit Rheingau
Visit Riga

Selected official tourism collaborations

Visit Aarhus

Visit Asturias

Visit Euskadi

Visit Bratislava
VisitBritain

Visit Lubeck

Visit Gran Canaria
Amazing Thailand
CzechTourism

Let's grow tourism without ruining what makes a destination worth visiting.
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Ways to work together

EDITORIAL FEATURE
For a defined destination story or travel angle.

e Evergreen search-led editorial + distribution.

DESTINATION CAMPAIGN
For destinations looking to grow demand in Norway around a specific objective,
season or travel theme.

e Editorial + social distribution + campaign measurement.

LONG-TERM PARTNERSHIP
For destinations looking to build sustained demand in Norway.

e Multiple editorial touchpoints + ongoing distribution + performance learning.

Limited availability.
What you get
Every partnership includes:

Norwegian-market campaign angle

Search-led editorial strategy

Original written and visual content

Distribution through agreed Travelletters channels
Trackable campaign links where relevant

Agreed performance reporting

Available add-on:
Content licensing for destination-owned and/or paid channels.

Planning for the Norwegian market?

Share the destination, target period and campaign objective.
Travelletters can develop a Norwegian-market campaign concept tailored to
your priorities.

lena@travelletters.net
travelletters.net



mailto:lena@travelletters.net
https://travelletters.net/partners
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